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ABSTRACT
This study puts forward a pragmatic-linguistic angle toward textual 
cohesion in the Arabic part of banking applications. Here, it is treated 
as procedural digital discourse, not only that it sends information, but 
it sort of leads the user toward certain financial actions , and in the 
same time it shapes how people understand, trust, and feel secured. 
The work starts from the assumption that short banking messages 
e.g. verification, alert, confirmation, error, and transfer notices, are 
not kind of standalone verbal pieces. Instead, they work as links in 
an interactive path where textual organization meets user experience 
requirements and also digital-security constraints.  For the study, a 
descriptive-analytical method is adopted. It relies on Arabic banking 
phrases and texts that are available via the official digital channels of 
selected UAE banks as well as Islamic financial institutions, and these 
are used as discourse material fit for pragmatic, and text-linguistic 
examination. The analysis looks at referential cohesion, lexical 
cohesion, conjunction, procedural sequencing, pragmatic consistency, 
and linguistic security. The results suggest that the “power” of digital 
banking text is not assessed by grammatical accuracy only. It is rather 
about how well it lowers confusion, holds terminology stable, arranges 
the steps, signals risk, and finally directs the user to the correct action. 
Overall, the study concludes that Arabic banking-application content 
forms a promising field for text linguistics and digital pragmatics, and 
that improving it needs teamwork among linguists, content editors, 
user-experience designers , and digital-security specialists.  

KEYWORDS: textual cohesion, procedural pragmatics, digital 
banking discourse, Arabic content, linguistic security, user experience

Research Journal in Advanced Humanities

Open 
Access



Page 2

1. Introduction
In recent years, the banking application has turned into kind of a central medium for handling the whole 
relationship between the financial institution and the user (Alhasan, 2026b). The customer often doesn’t meet 
banking text only as a huge contract document or as a formal letter anymore; instead, the text shows up in 
small messages that are scattered across consecutive screens, like a login note, a verification request, a security 
warning, transfer directions, a success message, sometimes an error notice, or even a promotional line about a 
financial product (Issa et al., 2026). So, this move from paper based text to interactive text has made language 
part of the service structure itself, not only some outside cover, or a later translation of technical data.
	 The importance of this study is in how Arabic content in banking apps sits at a meeting point of three 
areas: linguistics, user experience, and digital safety. There are studies on technology acceptance and on mobile 
banking services indicating that trust, ease of use, the sense of security, and service quality affect whether users 
accept digital financial services and whether they keep using them (Davis, 1989; Souiden et al., 2021; Venkatesh 
et al., 2003, 2012; Jafri et al., 2024). Still, a lot of these works treat language as something implicit in the 
interface, not as an independent object that should be examined directly.
	 From a pragmatic linguistic viewpoint, you can’t just see a phrase like “Review the transaction details 
before confirmation” as an ordinary sentence (Alhasan, 2026a). It is doing more than stating, it performs a 
procedural act and a cautious act at the same time, even if it looks short. Likewise “Do not share the verification 
code with anyone” isn’t simply informative; it works as a preventive prohibition, it also acts as a trust signal, 
and it functions as a kind of linguistic security tool (Abu Issa et al., 2025). In line with that, the study suggests 
that textual cohesion in banking applications is not a minor decorative trait, or secondary stylistic ornament, 
but rather a condition tied to usability and to safe financial decision making.
	 This study builds on Halliday and Hasan’s (1976) idea of cohesion, while also taking into account 
Beaugrande and Dressler’s (1981) standards of textuality, plus classical pragmatics as explained by Austin 
(1962), Searle (1969), and Grice (1975). The approach then reshapes these ideas to match the short digital text 
reality: cohesion in an application is not only visible between sentences, but also between a screen and a button 
and a message, and the next step after that, meaning it unfolds within the whole path of use, not in isolated 
units.

2. Research Problem and Questions
So the research problem really sits in this idea that Arabic content in banking applications is often treated like 
it’s “just” a translation , or maybe some auxiliary interface stuff, but actually it does much more than that in 
practice. It has decisive pragmatic functions, like guidance, warning, confirmation, apology, explanation and 
persuasion. When the cohesion starts to fall apart in these functions, it’s not only a linguistic matter. It can spill 
over into hesitation by users, misunderstanding, an inability to finish a transaction , or even a weaker level of 
trust in the Arabic version of the application.  
	 Because of that, the study asks: how is textual cohesion achieved in the Arabic content of banking 
applications, from a pragmatic linguistics angle? and also, how do things like reference choices, terminological 
consistency, logical connectors, procedural sequencing, and warning formulae work together to build a discourse 
that feels both clear and safe in digital banking (Abouelnour et al., 2024).  
	 Then there are several smaller questions that come along with this: what are the most sensitive types 
of reference in digital banking texts? how does terminological instability affect trust, like, the way users feel 
confident? what really separates a general warning from a cohesive warning, is it just wording or something 
else? and finally, how can language reduce cognitive burden inside an application, without making people slow 
down or get lost.

3. Source of the Textual Material and Its Limits  
The textual material used for this study, is basically made up of digital and instructional banking phrases. 
They are published through the official digital channels of six big UAE banking institutions, and yes, both 
conventional banks and Islamic financial institutions are included (Alhasan, 2025). These institutions were 
chosen because they have a broad presence in the UAE banking market, because their digital channels and 
mobile-banking applications are easy to find, and also because they offer Arabic texts tied to things like login, 
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registration, transfer, payment, card management, updating, alerting, verification, and beneficiary services.  
In this study, these texts are treated as short discourse bits that do particular pragmatic work inside a digital 
banking setting. They sort of guide the user, they warn the user , they confirm what happened after an action, 
they explain an error, and they also lead the user toward the next step. So, the source material is not limited 
only to long forms or banking contracts. It also reaches those shorter phrases you see on service pages, in help 
centers, in application descriptions, and in the Arabic banking interfaces that users can actually access.  
	 The analysis itself is limited to the pragmatic-linguistic design of these phrases. That includes things such 
as reference, terminological steadiness, the logical connections, the ordering of steps, the warning function, and 
the linguistic economy. Anything related to users personal or financial data, and also any unpublished internal 
information about banking systems, is out of the picture. The subject is therefore digital banking discourse as it 
shows up in public phrases that can be seen, observed, and analyzed.  

Table 1. UAE banks and Islamic financial institutions on which the textual material is based
Banking institution Digital channel/applica-

tion

Types of texts and phrases 

used

Function in the pragmatic-lin-

guistic analysis

Emirates NBD ENBD X and online/mo-

bile banking

Registration, data update, 

card activation or blocking, 

transfers and payments

Analysis of procedural impera-

tives, reference, and consistency 

in card and transfer terminology.

First Abu Dhabi Bank FAB Mobile and official 

digital banking channels

Login, accounts, cards, pay-

ments, and transfers

Analysis of procedural cohesion 

in account, payment, and confir-

mation paths.

Abu Dhabi Commercial 

Bank

ADCB Mobile Banking 

and official digital chan-

nels

Account management, bill 

payment, transfer, and noti-

fications

Analysis of links between step 

and outcome, and of confirma-

tion and alert formulae.

Mashreq Bank Mashreq UAE / Mobile 

Banking

Digital services, cards, pay-

ments, and alerts

Analysis of lexical and persua-

sive cohesion in digital banking 

discourse.

Dubai Islamic Bank DIB alt and Dubai Islamic 

Bank digital channels

Accounts, finance, transfers, 

and Islamic banking ser-

vices

Analysis of the effect of Islamic 

financial terminology on cohe-

sion and pragmatic meaning.

Abu Dhabi Islamic Bank ADIB Mobile and official 

digital channels

Accounts, cards, transfers, 

authentication, and security

Analysis of warning cohesion 

and linguistic security in banking 

messages.

Tabl e 2 . Documented samples of digital banking phrasing published in an open official source , not really sure why it is there
Banking source Published text/phrase Functional domain Cohesion and pragmatic signifi-

cance

Emirates NBD Register for online and 

mobile banking.

Registration / procedural 

guidance

The imperative “Register” imme-

diately specifies the required ac-

tion and links two digital channels 

within a cohesive construction.

Emirates NBD Update your personal de-

tails.

Data update / administra-

tive procedure

The possessive reference in “your 

details” directly connects the user 

to the content of the action and re-

duces ambiguity.

Emirates NBD Activate your credit or 

debit card.

Card activation / guidance Lexical cohesion is achieved by spec-

ifying the two card types and linking 

them to the user through “your.”
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Emirates NBD Block your card. Security / preventive ac-

tion

The phrase is highly economical 

but pragmatically strong because 

it names the action and the pro-

tected object in two words.

Emirates NBD Manage your transfers 

and payments.

Transfers and payments Coordination joins two related 

banking domains and creates lex-

ical cohesion around the field of 

financial movement.

Emirates NBD Transfer between ac-

counts.

Internal transfer The prepositional phrase “be-

tween accounts” delimits the 

scope of the transfer and prevents 

confusion with transfer to an ex-

ternal beneficiary.

Emirates NBD Add or delete a beneficiary 

from digital banking.

Beneficiary management The pairing of opposite actions, 

“add/delete,” creates contrastive 

cohesion within the same proce-

dural domain.

Emirates NBD Activate Smart Pass. Authentication / security The phrase links activation to an 

authentication tool and pragmati-

cally indicates a step prior to using 

sensitive services.

Emirates NBD Reset or change your 

Smart Pass PIN.

Security / access recovery Cohesion appears in the pairing of 

two procedural alternatives, “re-

set/change,” followed by specifica-

tion of their object: the PIN.

Emirates NBD Everyday banking is now 

much easier through our 

digital banking platforms 

and services.

Marketing / service facili-

tation

The persuasive function is 

achieved by linking everyday 

banking to the central value “eas-

ier,” with facilitation attributed to 

digital platforms.

4. Previous Studies and the Research Gap
Previous studies, from what I can see , tend to move through three trajectories. The first one is text linguistics, 
with cohesion kind of sitting at the center. Halliday and Hasan (1976) basically took cohesion as something 
grounded in reference, substitution, ellipsis, conjunction, and lexical cohesion. Later Beaugrande and Dressler 
(1981) pushed this even further , viewing “text” through standards of textuality, like intentionality, acceptability 
, situationality, and informativity. In the Arabic scholarship scene, Khattabi (1991), Fadl (1992), Al-Fiqi (2000), 
Afifi (2001), and Chami et al. (2026) helped to shift the focus from the sentence level towards text and discourse 
analysis, more or less. Recent Arabic scholarship also strengthens this trajectory: Al-Thunebat et al. (2024) 
examine the duality of cohesion and coherence in Arabic poetic discourse, while Ibrahim et al. (2024) connect 
literary theory with the tools of modern and contemporary criticism.
	 The second trajectory is pragmatics alongside digital discourse analysis. Speech-act theory framed 
language as social action (Austin, 1962; Searle, 1969), and conversational principles tied meaning to context, 
cooperation, and implicature (Grice, 1975). Then digital discourse showed up, and suddenly there was a real 
need to look at language inside interactive media, where the utterance is not separable from the interface, and 
the linguistic command also blends with the technical action (Crystal, 2011; Herring, 2013; Yus, 2011). This 
direction also matches fairly recent Arabic-language work on digitally mediated interaction and intelligent 
learning environments, where digital language is treated not as a frozen textual layer, but as a functional part of 
the interactive experience (Abou Adel, 2022; Qiqieh et al., 2025). In the same direction, research on algorithmic 
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communicative agency in the United Arab Emirates shows the importance of recommendation and trending 
systems for digital public discourse (Youssef & Almazaedh, 2026), and work on hedges in political discourse 
highlights how small linguistic choices can function as strategic pragmatic techniques (Almarayat et al., 2025; 
Alhasan & Burr, 2025).
	 The third trajectory is digital banking, trust, and security. Here, technology-acceptance models put 
emphasis on perceived usefulness, ease of use, social expectations, and facilitating conditions (Davis, 1989; 
Venkatesh et al., 2003, 2012). More recent research has also leaned into continuous trust for banking applications, 
while also weighing how security, privacy, and service quality shape FinTech adoption (Che et al., 2023; Jafri et 
al., 2024; Kumar et al., 2023; Shahid et al., 2022; Souiden et al., 2021).
	 Now, the research gap, maybe in a slightly simple way, is this: textual cohesion studies have rarely 
dealt with short digital banking texts, while digital banking studies often look at trust, security, and ease of 
use, without really opening up the linguistic structure inside Arabic messages. So this study sits, sort of, in the 
interdisciplinary space between text linguistics, digital pragmatics, and user experience. And the importance of 
that gap is strengthened by Meqdad and Al-Shamali’s (2023) account of lexical adaptation and foreignness in 
Arabic, which also helps explain why terminological stability is not just a detail, but matters for specialized Arabic 
interfaces. It is also reinforced by newer institutional-discourse research connected to Meqdad , where clarity, 
formality, and comprehensibility are treated as core to the legitimacy of public communication (Almanasra 
et al., 2025; Khater et al., 2026; Meqdad & Abu Issa, 2024). In addition, Abou Adel’s research on interactive 
digital learning, plus AI-supported institutional transformation, supports the wider idea that digital settings 
need language that cuts down effort, makes action clearer, and connects content design with user needs (Abou 
Adel, 2022; Qiqieh et al., 2025).

5. Theoretical Framework
So the theoretical framework rides on three ideas that kind of tangle together. The first is textual cohesion, 
basically the network of relations that makes the parts of a text feel linked in form and sense, not just placed next 
to each other. It tends to involve reference, repetition, conjunction, contrast, and also terminological consistency 
. And this part really matters in banking applications, because the texts are short and fragmented, yet they still 
have to deliver very exact meaning in a high- stakes environment, where a small slip can be costly.
	 The second idea is procedural pragmatics, used here to mean that the language inside the application 
does not only describe the service, it actually helps run it. You know, phrases like “Select the account” “Enter the 
amount” “Review the details” and “Confirm the transaction” they are speech acts with technical and financial 
outcomes. So the wording becomes part of the procedural route, not just some outside commentary, like you 
would see in general documentation.
	 The third concept is linguistic security, meaning the ability of cohesive phrasing to shield the user from 
confusion, errors, or responses that could support fraud attempts. For instance, the direct warning “Do not 
share the verification code with anyone” can be linguistically safer than something broad like “Keep your 
information secure,” because it points to the specific protected item, states the forbidden action, and makes the 
hidden danger feel more concrete, for the reader.
	 The study suggests that in digital banking discourse cohesion shows up in five patterns: referential 
cohesion, lexical cohesion, procedural cohesion, warning cohesion, and persuasive cohesion . These patterns 
end up working as a unit, producing discourse that is brief but still effective, practical as a kind of quick 
workflow, and also constrained by the financial setting.
	 To clarify the conceptual movement from linguistic form to secure digital action, Figure 1 presents the 
pragmatic-linguistic model adopted in this study. The model shows how cohesive Arabic banking microtexts 
guide users, reduce ambiguity, and support linguistic security within mobile banking applications.
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Figure 1 From Textual Cohesion to Linguistic Security: A Pragmatic-Linguistic Model of Arabic Digital Banking 
Discourse

6. Methodology
This study uses a descriptive-analytical approach, built around reading short digital banking phrases that do 
instructive, cautionary, confirming, clarifying, or persuasive work. The researcher looks at every phrase from 
2 angles, kind of a linguistic angle that shows cohesion devices, and also a pragmatic angle that shows how 
the phrase is connected to what the user is expected to do. The idea is not just “what is said” but also how the 
wording steers the user response, even when it feels like a routine message.
	 In practice the mechanism starts by spotting the linguistic marker, then moving to interpret its pragmatic 
impact. So if a vague reference shows up, the analysis does not only state that it is a weak reference . it rather 
explains what effect it can have on user understanding, like how it may leave room for misinterpretation. If 
terminological instability appears, the analysis ties it to cognitive load and trust, and it discusses how users 
may feel uncertain. And when a generic error message appears, the analysis explains why it is pragmatically 
insufficient and then suggests a more cohesive alternative, one that aligns better with the required action and 
reduces ambiguity

Table 3. Analytical matrix for textual cohesion from a pragmatic-linguistic perspective
Analytical domain Linguistic marker Pragmatic question Expected effect on the user

Reference Clarity of the pronoun or 

demonstrative referent

Does the user know what is meant by 

“this transaction” or “this account”?

Reduces ambiguity in fi-

nancial decision-making.

Lexicon Consistency of terminolo-

gy within one path

Do “transaction,” “operation,” 

“transfer,” and “request” denote 

different meanings or the same 

meaning?

Lowers cognitive load and 

strengthens trust.

Conjunction Use of temporal, condi-

tional, and causal connec-

tors

Does the user understand the re-

lation between the step and the 

outcome?

Organizes the action path.
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Procedure Clarity of command and 

sequencing of steps

What should the user do now? Facilitates completion and 

prevents hesitation.

Warning Identification of the risk 

and prohibited behavior

What should be avoided, and 

why?

Strengthens linguistic se-

curity.

Persuasion Linking benefit to condi-

tion and next step

What is the offer, what are its lim-

its, and what is required?

Balances attractiveness 

and transparency.

7. Pragmatic-Linguistic Analysis  
Cohesion in a referential sense shows up when the referent ,the pronoun or demonstrative, is basically 
clear enough for the user. Like in “Review the transfer details before confirming the transaction,” the word 
“transaction” is tied quite close and understandable to “transfer” ,even though it feels like it could float a bit. 
On the other hand, “It cannot be amended after confirmation” can turn into a small mystery if the referent is 
not shown on the same screen. The “it” might point to the transaction, the data, the fees, the beneficiary, or even 
the entire procedure, not just one thing. So the safer linguistic option becomes: “The transfer details cannot be 
amended after confirmation.”
	 Lexical cohesion relies on staying consistent with terminology, and that’s where apps often get careless. 
If the interface uses “transfer” for the financial action, it should keep that choice along the same journey path 
and not swap, without a real reason, to “transaction” or “request.” This doesn’t fully forbid lexical variety ,but 
it asks for some kind of functional regulation. “Transfer” might label the action ,“transaction” the record that 
gets created, and “request” the service step before approval. When those get mixed up, semantic unity weakens, 
kinda like the meaning loses its thread.
	 Procedural cohesion is really the backbone of digital banking discourse. Here the text doesn’t only say 
“read,” it says “do.” Imperative verbs like “select,” “enter,” “review,” and “confirm” work as path cohesion 
signals. If their order is scrambled or if the outcome is vague, users can pause, backtrack, or get interrupted. The 
practical rule is: each screen should answer ,very clearly three things: 

What should I do? 
Why should I do it? 
What will happen next?

Warning cohesion appears in security messages, and it has its own logic. A good warning is not satisfied with 
something bland like “be careful.” It should specify the protected element, and also the forbidden behavior. That’s 
why “Do not share the verification code with anyone” is stronger than “Keep your information confidential,” 
since the first one is more direct, more procedural. The closer the warning is to the actual action moment, the 
more effective it tends to be. A warning shown right when entering a code is stronger than a general warning 
displayed too early, or far away from the point of use.
	 Persuasive cohesion shows up in the short promotional snippets inside applications. But banking 
persuasion needs tighter control, because a product can carry fees, obligations, or eligibility constraints. A 
pragmatically cohesive promotional line states the main benefit, explains the next step, and doesn’t hide the 
conditions. Clarity is not the enemy of marketing; it is one of its ethical conditions, even when people try to treat 
it like an extra.

Table 4. Representative analytical examples of cohesion patterns
Pattern Representative non-quoted 

example

Cohesion issue Stronger wording when needed

Referential After confirmation, it cannot 

be amended.

The reference may be am-

biguous.

After confirming the transfer, its details 

cannot be amended.

Lexical The request was sent / the 

transaction was completed / 

the transfer was made.

Terminological multiplic-

ity may confuse meaning.

Assign each term a specific function.



Page 8

Procedural Enter the amount, then con-

tinue.

The command is clear, but 

the outcome is not stated.

Enter the amount, then review the transfer 

details before confirmation.

Warning Keep your information se-

cure.

The warning is general 

and weakly procedural.

Do not share the verification code with 

anyone.

Explanatory The request could not be ex-

ecuted.

The reason for failure is 

absent.

The transfer could not be executed tempo-

rarily; please try again later.

Persuasive Benefit from a special offer. The benefit is unspecified. Apply to benefit from the card offer, sub-

ject to terms and conditions.

8. The importance of the Tables and what comes out of the Qualitative Analysis  
The earlier tables suggest that linguistic analysis in banking applications really should not end at just spotting 
verbal connectors, it should somehow link each linguistic cue to what it’s actually doing in context. The table 
with the source material also helps a lot, because it sets clear boundaries for the study , so you don’t mix 
representative snippets with real field data. And the analytical matrix gives a way to turn linguistic ideas into 
workable questions that fit interface texts.  
	 In the pattern table, the examples show something a bit more subtle: the most risky weaknesses are often 
not visible grammatical errors at all. Instead, it’s functional ambiguity that tends to sneak in. Like a sentence 
such as “The request could not be executed.” may look fine from a grammar standpoint, but pragmatically it 
can fall short. It doesn’t clarify what exactly happened, why it happened, or what the user should do next. So, 
cohesion in banking messages should be assessed by whether it guides action, not only by whether the syntax 
looks correct.  
	 Overall, the analysis points to a kind of balance in digital banking wording: keep it short, but keep it 
precise too. Shortness matters because of screen limits, and because people want fast interaction. Yet shortening 
must not delete the piece that stops ambiguity from forming. That’s why swapping a pronoun for a more 
explicit noun is often reasonable, especially when a financial transaction or a security alert is involved.  
	 The study also arrives at a main conclusion: procedural cohesion and warning cohesion are the key 
patterns in digital banking discourse. Most users open the application either to carry out a task or to avoid 
a risk. So effective text is basically the kind that leads to the right action, and at the same time blocks the 
wrong one. In that sense, textual cohesion becomes part of service quality, rather than just an internal linguistic 
concern.

9. Discussion  
This study reveals that textual cohesion in banking applications should be understood in a kind of multi-level 
way, like it is not only one layer. We have linguistic cohesion in reference, conjunction, and repetition; lexical 
cohesion in terminological steadiness; path cohesion in screen sequencing and then pragmatic cohesion in how 
fitting the phrase is for the situation. This multiplicity is what really separates digital text from paper-based text. 
In practice, the user does not read in an extended linear sequence, but rather jumps between screens, buttons, 
fields ,and decisions. Sometimes, it feels like reading while navigating.
	 Also, the value of the pragmatic-linguistic approach is that it shows language affects trust. Users do not 
judge an application only through design and performance, but also through the clarity of the messages that 
address them. So if the Arabic version has terminological instability or vague reference, users may come away 
with the impression that the Arabic version is less carefully built ,or less trustworthy. This is consistent with 
research that treats trust, security, and ease of use as decisive factors in digital banking services (Che et al., 2023; 
Jafri et al., 2024; Kumar et al., 2023). This view is reinforced by studies of digital communicative agency and 
pragmatic hedging, because both lines of work indicate that users interpret institutional communication through 
interactional cues, wording choices, and discourse organization (Youssef & Almazaedh, 2026; Almarayat et al., 
2025).
	 The discussion adds another point: digital security is not separate from language at all. A technical 
warning arrives to the user as text, even if the source is purely technical. If that text is too general, or ambiguous, 
then the effect of the warning gets weakened (Elhalafawy et al., 2025). So, it becomes reasonable to talk about 
“linguistic security” as one level of digital protection. Of course the idea does not argue that language by itself 
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is enough, it rather affirms that language is a necessary condition for understanding risk, and then taking the 
correct action.
	 The study also supports a need for Arabic editorial policies inside banking institutions. What is needed is 
not proofreading at a late stage, after the application has already been completed. Instead, the institutions should 
do earlier language planning that sets terminology, command formulas, error messages, warning formulas, 
and also acceptable levels of brevity. In this way, language stops being only a dependent translation step, and 
becomes a co-designed component of the user experience, more or less from the beginning.
	 The documented phrases in Table 2 give the discussion an applied angle, because they show that digital 
banking discourse does not show up as long paragraphs. It appears as short units with clear direct functions: 
registration, updating, activation, blocking, transfer, beneficiary addition, or secure access recovery. These units 
support what user-experience and security studies in digital banking generally suggest: trust does not come from 
technical infrastructure alone, but from intersecting elements that include service clarity, ease of use, perceived 
security, and the consistency of the messages directed to the user (Apaua & Lallie, 2022; Che et al., 2023; Jafri 
et al., 2024; Kumar et al., 2023). Therefore a short banking phrase is not less important than screen design, 
because it states the action, limits the object, and reduces the room for wrong interpretation.
	 This line of reasoning also echoes Meqdad’s work on Arabic linguistic systems and institutional discourse. 
Meqdad and Al-Shamali (2023) emphasize the importance of subjecting borrowed and foreign elements to 
Arabic phonological and morphological norms. And this is directly relevant to banking interfaces, where hybrid 
technical and financial terminology is pretty common. Related studies that build on Meqdad’s ideas further 
indicate that semantic selection, legal terminology, and institutional phrasing influence interpretation, authority, 
and procedural legitimacy (Almanasra et al., 2025; Khater et al., 2026; Meqdad & Abu Issa, 2024; Meqdad 
et al., 2022; Miqdad et al., 2022). The present study extends that concern to the banking application, where 
institutional language is compressed into microtexts that steer high-stakes financial behavior. Abou Adel’s 
research on digital interactivity and technology-supported institutional environments similarly strengthens the 
idea that Arabic interface discourse should be built as a purposeful communicative system, rather than being 
treated as a secondary translation layer (Abou Adel, 2022; Adel et al., 2025; Qiqieh et al., 2025).

10. Findings
What follows is based on a qualitative look at textual patterns and the documented tables. it leans toward 
pragmatic linguistic conclusions that can be tested , then maybe expanded later through bigger corpora of 
digital banking texts. 
	 First , it seems that textual cohesion in banking applications becomes procedural before it becomes 
descriptive. Messages do not just “show” information. they sort of frame the user’s steps within a sensitive 
financial path, and that matters.  
	 Second, referential ambiguity is one of the more serious weaknesses in digital banking text because 
a pronoun or a demonstrative can point to an amount, an account, a beneficiary, fees , or even an entire 
transaction. it is not always clear what exactly the text is “holding on to”.  
	 Third, consistency in banking terminology supports trust. when terms like transfer, transaction, request, 
operation, and fees stay consistent, the user better understands the route, and the mental load feels lighter.  
Fourth, a successful warning can’t be only “a warning phrase”. it needs a specific textual setup, not a generic 
formulation. where possible, it should name the protected element, the prohibited action, and the risk plus what 
comes next.  
	 Fifth, good Arabic content in banking applications is not just a matter of appearance or elegance. it 
works as a piece of digital inclusion, since clear wording helps Arabic speaking users work the service without 
needing constant linguistic mediation or outside support.  
	 Sixth, grammar checking alone is not enough. a message can be grammatically fine yet still pragmatically 
weak if it does not say what happened, what is required, or what the next step is, exactly (Abouelnour et al., 
2025).  
	 Seventh , if we build an expanded Arabic digital banking corpus, comparison accuracy among banks 
and Islamic financial institutions should improve. this is especially relevant when looking at differences in 
procedural texts, warnings, promotional messages, and error notifications.
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11. Conclusion  
The study concludes that textual cohesion in the Arabic content of banking applications is a fertile area for 
pragmatic linguistic analysis. The texts that show up inside the application, aren’t just minor fragments or 
marginal phrases; they act as instruments of action guidance and even protection. The core strength comes from 
their capacity to reduce ambiguity, organize the steps, stabilize terminology and at the same time make risks 
clearer.  
	 This study also tried to pinpoint the banks and financial institutions that the textual material is drawn 
from, and to state the limits of the pragmatic-linguistic analysis upfront. That decision, supports the credibility 
of the research, because it helps the reader understand in a more precise way the sources, functions, and domains 
of the texts that were analyzed.  
	 In its final shape, the study suggests that the next step should be to grow the textual corpus by gathering 
more phrases that are posted in official applications and digital channels, and afterward applying the analytical 
matrix to them. With that kind of work, it would be possible to compare more deeply terms, warning formulas, 
error notifications and also the transfer- and payment paths.
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